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DO YOU HAVE AN 
EFFECTIVE STRATEGY 
FOR YOUR WEBSITE? 

Having a beautiful website is one 
thing, but if you have a website that 
cost you a few ££££ and it isn't 
working for your business, that's a 
problem. And it's one you can fix! 
Chances are there's a few areas you 
can work on. Work your way through 
these points and see what you can 
improve on your website to help you 
get it to a place where it moves the 
needle in your business. 

1) CLARIFY YOUR MESSAGE

Is it immediately clear exactly what you 

do as soon as someone lands on your 

website? If not, work on this first. You 

want it to be crystal clear for your 

audience exactly what you do and how 

you can help them. Do you offer a 

product or service? What steps do your 

customers need to take to buy from 

you, or contact you about what you 

offer? If your main objective is to first 

strengthen your relationship with your 

potential clients, make your main point 

of action to have people sign up to 

your newsletter. Making it so clear for 

people to take these steps will make a 

big difference to your business.



2) FOCUS ON YOUR CUSTOMERS

Is your website a big list of all the things you've achieved, and why 

you're better than your competitors? Instead, you want to focus more 

on what pain points your customer has, and how you'll be able to  solve 

their problems. 

 

If you're a landscape gardener, talk about how your customers feel an 

overwhelming sense of happiness when they look out their front 

window every morning instead of simply giving a number of how many 

gardens you worked on last year. Your website shouldn't be just about 

you; it's about what your business does to make your customer's lives 

better and how that will make them feel. Make it about them! This is a 

subtle but very effective change.

 

On the Gran's House website, they clearly focus on how musicians will 

feel when they choose to record at their studio, and how that will 

benefit them.

https://granshousestudio.com/what-we-do/


3) ASK THEM TO TAKE ACTION

Your audience needs you to be direct! Do you offer classes that your 

customers can book in to over your website? You need to be very 

clear how they can do this by being obvious about your 'BOOK NOW' 

buttons, letting them know how to get access to your classes, and 

what steps they need to take to book/buy what you offer. If you're a 

musician who just released an album, you need to be very clear about 

how people can buy your new album.

 

Here's an example of how you can be clear and ask your audience to 

take action as soon as they land on your page. On Jenna Reid's 

website, you see exactly what she does and how you can easily buy 

her new album as soon as you land on her home page.

https://jennareidmusic.com/


4) GIVE VALUE

Sometimes people are afraid to give 

free information on their website. 

However, providing value to your 

audience helps build your credibility 

and lets them get to know you. You 

can give tons of free value through 

blog posts, videos, or freebies they can 

sign up for. 

5) TESTIONIALS

Start collecting testimonials from current 

and past clients to share on your site. 

You can ask permission from your clients 

and then take these from emails, 

Facebook reviews, Google reivews, etc. 

Add them throughout your website; 

social proof is so powerful!

 

You can see on the Modern Bodhrán 

website how I added student reviews as 

people started taking courses. Bonus 

points if you use these on your social 

media channels too! 

https://modernbodhran.com/


I hope these tips help you look 

at your website strategy in a 

new light. Work on them and 

then apply them to your website 

to help you reach and convert 

more of your audience. Let me 

know if they helped you!

 

Head over to my website to 

learn more about website and 

digital marketing strategies, or 

to get my help!
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https://marissawaitecreative.com/

